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Supporting people to lead healthy lives by preventing physical ill health and Van
promoting physical wellbeing
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W Healthy Surrey

E Surtcy_ C.oun}ylcaunfil.o_
W Healthy Surrey a
HASN'T suitey
GONE AWAY e
|88 U et Securiy Agency BOOST YOUR IMMUNITY
THIS WINTER
surreycc.gov.uk/coronavirus
: Group A Strep (GAS)
GAS is a common bacteria which causes il o Crch, Blifekds, Guidiord, GU1 1P
a range of infections including scarlet fever. il
. . . P Surrey County Council in 6 areas
These infections are usually mild. — v :
Today is #WorldAid=Day 2022 Did you know that with e ‘ . Invasive Group A Strep (iGAS) ici i
sffective treatment, somecne [ving with HIV e t's #PrEPfwareness\Week It can also cause a rare, more serious RaISIng awareness Of vaccines to
infection called Invasive Group A Strep (IGAS). increase u take
PrEP stands for pre-exposure prophylaxds. It's a medicine This occurs when GAS bacteria gets into p
people_

parts of the body where it causes serious O SOC|a| Med |a

disease, like the lungs or bloodstream.

o Partner Comms
o Internal Comms
Supporting Schools and Communities

. following confirmed iGAS cases
World Aids Day & PREP Awareness Week o Media Handling — working with UKHSA

o Social Media " Social Madia =DEHIVERING THE
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Through awareness days, helping people access
sexual health services and reducing stigma




Priority 1

Supporting people to lead healthy lives by preventing physical ill health and /

promoting physical wellbeing
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Getting the right help

How to get the right help

if your child is unwell

Call MHE 111 Hyou nesd urgant medical hedp for pour child or
42k to & pharmadst if your child fesls umaall bt Hisn't ungerit
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Your guide to NHS Services

e Printed and online
resources including leaflets

e Activity sheets being
provided to schools
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(A&E and 999)

Leading work to support Surrey parents of children, aged from 0-5 years old, to help them access the right NHS support if
their child is unwell, as part of our wider joint winter communications plan. The resources aim to help parents navigate
the local health system more easily and provides bite sized explanations of the help they can expect from pharmacies,
NHS 111, Surrey 0-19 advice line, Call a Midwife and other NHS services.

This campaign was developed at a time when we have seen a rise in attendances at A&Es

and increasing pressures on the health system.
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Priority 2

Supporting people’s mental health and emotional wellbeing by preventing ill /

health and promoting emotional wellbeing
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bout your child's emotional wellbeing,
k ey is here to help.

vebsite, you can find lots of practical tips and advice on what
o help support your child’s mental health: orlo.uk/Zo7eX

Are you worried about
your child's emotional
oo Wellbeing?

Children’s mental health week

Helping parents to support their children and access
mental health support through Mindworks

o Messaging to parents through schools

o Social Media

o Internal Comms — Staff as parents/grandparents

Better }
(1] every mind
matters

“We're all good at being kind and caring LB
to others, but it's important to also be
kind to yourself.”
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r WE ARE
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Building mental health resilience
Using marketing campaigns to highlight mental
wellbeing strategies to build resilience

o Social Media

o Editorial — Surrey Matters
o Internal Comms — Staff wellbeing networks

= DELIVERING THE
COMMUNITY VISION FOR SURREY
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Supporting people’s mental health and emotional wellbeing by preventing ill
health and promoting emotional wellbeing
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t'son News Podcast Keepinformed v Surrey County Council News & @SurreyNews - Feb 4

Did you know that keeping your heart healthy can reduce your risk of

developing dementia? Up to 40% of dementia cases are down to factors
e can influence.

Seven healthy habits which can reduce your risk of dementia

Visit orlo.uk/JMbGY to find out about seven healthy habits and how you
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NATURE TIPS WINTER NATURE TIPS

Volunteer Yellow lichen Look for robins
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Dementia prevention

Magazine-style editorial highlighted ways to keep your

brain healthy and reduce dementia risk

o Links to local support services

o One of the most-clicked articles in Surrey Matters,
opened 9,000 times

Winter nature campaign

Thirty-one tips for connecting with nature — one for
each day in January — were hosted on Healthy Surrey
to encourage people to get outside during the winter.

o More than 73,000 impressions on social media Wid b develoed linked t t
(number of times displayed on residents’ devices), ~ © '/'der campaign being developed linke °J°'n

particularly strong Instagram engagement dementia strategy LLIVERING THE

o Nearly 300 link clicks COMMONTTY VISION FOR SURREY



Priority 3

Supporting people to reach their full potential by addressing the yan

wider determinants of health
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She gets angry if | don't
tell her where | am.

He won't let me leave
the house.
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Support
Helpline: amss m.szz
surreyagainstda.info
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Domestic Abuse campaign highlighting coercive
and controlling behaviour

Campaign creative developed with people with lived
experience of abuse

Targeted at lesser reported groups including
LGBTQ+, older people and ethnic minority groups.

Outdoor media in 35 locations across Surrey at rail
stations and bus stops. Included a QR code linking
directly to support.

3 SFRS fire engines with vinyl wraps showing the
DA message

Posters created to reach digitally excluded

Videos promoted through social media focusing on
key areas of control Isolation, Monitoring and
Financial

Campaign promoted by partners in the Surrey
Against Domestic Abuse Alliance.

= DELIVERING THE
COMMUNITY VISION FOR SURREY



https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMjQsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMzAyMTcuNzE3NDU2MzEiLCJ1cmwiOiJodHRwczovL3d3dy55b3V0dWJlLmNvbS93YXRjaD92PVBiRjk1dVFwa1NjIn0.f9fhHaIcwnikpCj-l5yqTXrq-QpY8xyzcfnPrfTGjQA/s/1157944042/br/154681072936-l
https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMjUsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMzAyMTcuNzE3NDU2MzEiLCJ1cmwiOiJodHRwczovL3d3dy55b3V0dWJlLmNvbS93YXRjaD92PW5LZnRoNDRSLVQ4In0.Flp7v5gj2eXh8W2ApavcqSC1Ce4KCJbZYL1L80Bqyas/s/1157944042/br/154681072936-l
https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMjYsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMzAyMTcuNzE3NDU2MzEiLCJ1cmwiOiJodHRwczovL3d3dy55b3V0dWJlLmNvbS93YXRjaD92PS0tMi1HXzFBb0tjIn0.udPQZSLXO2W1DQlYHqKyh4L4sIy9mhINC2JDht8Irh8/s/1157944042/br/154681072936-l

Priority 3

Supporting people to reach their full potential by addressing the

wider determinants of health
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CHANGING FUTURES

Ch%’ras is a partic I_-.rdf‘ ult time of year for the homeless.
This i Michael's s?_cry', who was helped 'fth eet by the kindness of Guildford resident

ore about the programme here: hitps://orlo.uk/skHge
reychangingfutures
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Michael's now supperted through the Surrey Changing Futures, Bridge the Gap programme. Find

Changing Futures - supporting people with multiple
disadvantage - substance use, mental iliness,
domestic abuse, homelessness and contact with
the criminal justice system.

‘Michael’s story’, a video which highlights the impact
that the Changing Futures Bridge the Gap
partnership can make to people with multiple
disadvantage.

Released on Christmas Eve to highlight the plight of
the homeless at Christmas.

Through Facebook the video was seen nearly 17k
times, with 3833 clicks.

Michael’s Story - Video
https://youtu.be/jkHfGKAWSrM

= DELIVERING THE
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https://youtu.be/jkHfGKAwSrM

Launching the Surrey Heartlands Integrated Care Strategy " JU““T lIMHH i
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Activity to support the launch of our system-wide ICS strategy Ve
SURREY 7 SRS e The Integrated Care Strategy was launched at a Surrey
et i Heartlands Expo event on 1 February, attended by over 300

people

e The event was an opportunity to share the ICS’ plans and
priorities, showcase the work happening across Surrey to

Integrated Care support integration and encourage networking between
Strategy partners.

e The strategy, which sets out the ambitions and priorities for
Surrey, has been published online in full and summary formats

e The strategy is also summarised in a video, already viewed
more than 300 times
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https://www.surreyheartlands.org/download.cfm?doc=docm93jijm4n1371.pdf&ver=1395
https://www.surreyheartlands.org/download.cfm?doc=docm93jijm4n1350.pdf&ver=1367
https://youtu.be/U2X-EbOkLaE

	5 HEALTH AND WELLBEING STRATEGY HIGHLIGHT REPORT
	Item 5 - Communications Update - March 2023
	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8



